By Alfred Hille
BEHMING: Redgate Media,
recently sel up by former
AOL Time Warner senior
executive Peter Brack Lo
develop media assels in
China,hasmadeitsfirstmajor
foray into the mainland mar-
ket with the acquisition of a
significant stake in Media2ll,

Media2U holds the exclu-
sive copyright cooperation
licence in China for Popular
Seience—a'lime [nctitle cov-
ering the latest trendsin tech-
nology.

Redgate’s move coincided
with the Beijing-based main-
land company announcing
that it had reached exclusive
agreements with Future Net-
works to publish 7.3 and Digi-
taf Camera and the BBC for
Top Gear.

The Chineseversionsof 73,
a UK-based, high-end con-
sumer electronics title, and
Digital Camera, focusing on
photographic equipment and
techniques, were recently
launched.

Top Gear, an aulomotive

publication, will roll out in
January.

Brack said that as Redgate
was principally aninvestment

company, its role following (i

any acquisition would there-
fore be primarily strategic in
nature,

“We would get involved in
all the financial parts of the
business, including the strate-
gicdirectionrightdowntothe
quality of editorial, paper and
design,” he said,

“We will also examine capi-
tal and human resources
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Redgate buys into China’s Media2l

requ:rements. MediaZU rep-
resents the first of a series of
mvestments  which  will
include equity positions in
radio and television plat-
forms.”

Brack acknowledged that
media laws in China were

' strict,but added that Redgate

was providing best practice
concepts,

“With the magazines we
have so far, this is important
because the targel readership
represents alfluent, early

adopters,”he said.




